






Enthused by Cognizant results, Indian stock exchange sensitivity index (Sensex) tests two-and-half year 
highs

“Investments in sales, marketing and client relationships helped Cognizant expand market share:” Frank in 
Wall Street Journal

As a result of Cognizant reporting a profit that topped market estimates for the sixth 
straight quarter and raising its 2010 revenue outlook well above what Wall Street was 
looking for, the Sensex of the Indian stock market ignored weak world markets to test fresh 
2-½ year highs. “The increased thrust on offshoring budget of clients is reflected by this 
strong growth which will benefit other large Indian IT vendors,” said Pinc Research. “Tech 
stocks saved our day on the back of Cognizant results. Business momentum in the 

“Cognizant is ahead of the curve in capturing market share:” Mint (a Wall Street Journal publication)
 “Cognizant has beaten its larger peers by a huge margin in the June quarter. Cognizant, 
the fourth largest, reported incremental revenue of $145 million last quarter, the highest 
ever by any software services firm with Indian operations. Evidently, Cognizant is finding 
growth where other large Indian IT firms are not. For instance, its revenue in Europe grew 
by around 15%, at a time when most other firms have struggled in that region. The 
financial services business saw growth of 18.1% sequentially, which is far ahead of the 

“Cognizant's investments in sales and marketing and to build client relationships in Europe 
helped it expand market share despite a shaky macroeconomic climate there. We 
fundamentally believe ours is an early-stage market, where it’s important to capture 
market share. What we deliver to our investors in return (for a smaller rise in profit 
compared with revenue) is faster growth and that’s the trade off when they invest in 
Cognizant stock.”

“Indian MBA curriculum should incorporate innovative ideas:” Nat at Indian Management Conclave 2010
Change management is a huge challenge in integrating MBAs and making them successful and there is scope for improvement in making 
Indian MBAs even more relevant in the changing and globalized world. By 2015, factors like globalization, millennials, virtualization and 
cloud computing will become central and transformative to most organizations. We should work towards inculcating entrepreneurship, 
fostering innovation, good ethics and corporate social responsibility and mindset to be a global citizen. Our MBA curriculum should 
incorporate innovative ideas to find a place in new globalized world and should adapt to changing business and technology trends. 
Innovation and entrepreneurship need to be blended into business incubation labs.”

Cognizant on Fortune’s 100 Fastest Growing Companies list for the 8th year
Cognizant has made it yet again to Fortune’s 100 Fastest Growing Companies list. Ranked 37th among the global 100 fastest growing 
companies, Cognizant is the only company to appear on this list for 8 consecutive years, placing us first on the publication’s list of Fastest 
Growing All Stars. The companies are ranked based on revenue growth rate, EPS growth rate, and three-year annualized total return for 
the period ended June 30, 2010.

technology space appears to be strong,” said Vaibhav Sanghavi of Ambit Capital.

other firms. Besides, while the other large firms have been talking of a pick-up in discretionary spend, Cognizant seems to have made the 
most of this opportunity. Revenue from application development services grew by 21.7% sequentially last quarter. It’s clear that Cognizant 
is ahead of the curve in capturing market share in the current environment.”
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We all know him as the creator of Arbit Choudhury, the world’s first MBA comic character. But 
Shubham Choudhury is a technical consultant by day, as part of the Cognizant Business 
Consulting division, in the Information, Media and Entertainment vertical. Shubham has been 
with Cognizant for four years now, and is currently based in Boston, working on an online 
publishing platform for a leading textbook publisher. He holds an engineering degree in 
Computer Science and an MBA from NITIE, Mumbai.

While he is not sketching the next Arbit illustration, Shubham unwinds with sports, creative 
writing, astronomy and astrology. He is also a keen history buff.

Team Tango caught up with this multi-talented techie. Excerpts from the interview:

Are you a trained artist?
No, I am not! Sketching has been a hobby since childhood. My father, an engineer by 
profession, had very artistic and musical bent of mind. I might have even inherited some of that  
from him! Growing up, I was a huge fan of Tintin, Phantom, Mandrake, Spiderman and all the 
super heroes. My earliest attempts at illustrations were exercises in the art of imitation! I copied 
everything from comic books to newspaper cartoons. All that practice in my formative years 
eventually led to the creation of Arbit Choudhury. 

What drew you to cartoon as a genre of art?
I love the simplicity of cartoons, both in terms of creation and clarity, over other art forms.

In your opinion, why are cartoons so effective? Is it the satire, the humour or the visuals that attract the audience?
I think it is the combination of visuals and humorous text that make cartoons irresistible. I believe that the lesser the text, the funnier and more 
impactful the cartoon is. In fact, some of the funniest cartoons do not have any words. Humor, like any visual, is universal. It transcends languages, 
and people immediately understand a funny visual. 

What inspires you as a cartoonist?
The enormous creative satisfaction I get out of the entire process – identifying a trend, conceptualizing the design, sketching the layout, writing and 
honing the text to bring out the humor and satire – the entire process is fascinating. The encouragement and the feedback that I get for Arbit – 
especially when someone tells me that the cartoon made them smile – is the best inspiration and the best reward!

The one key element in cartoons is topicality… How do you keep track of the trends/ trivia? How do these help you 
conceptualize your next piece?
I believe creative people are inspired by the world around them. Apart from artistic ability, the most important quality a cartoonist needs is the ability 
to observe things, events and people closely. To take an ordinary, everyday issue and to present it to the public using satire and humor to amplify the 
message – that is the essence of cartoons.

Who is Arbit Choudhury? Is he an autobiographical character?
Arbit is semi-autobiographical. He does share some of my characteristics, but is more a mix of idiosyncrasies that I have borrowed from several 
people I know in real-life. 
Hemantkumar Jain and I created Arbit Choudhury in 2004, while we were students in NITIE. We realized that there was no cartoon character that 
portrayed the subtle humor in the apparently serious world of management. This was the seed idea for Arbit Choudhury, world’s first MBA Comic 
Character. He is a sophomore student in a leading B-school. Other characters in Arbit’s world include his girlfriend Maya, brainy classmate Antique 
Jain, TekNik, his geek friend who works in an IT company, Perplex Singh, his junior in B-School, and his stern professor Limgampalli Rangareddy.

The illustrations are essentially the world through the lens of a B-School student. Everyday occurrences, current affairs, sports, politics and social 
commentary – all served up MBA style, garnished with B-School jargon!

As a cartoonist, is there any other artist who inspires you?
Scott Adams and RK Laxman! They are absolute geniuses who have pushed the medium and taken cartooning to new heights. Scott Adams’ story 
is an inspiration because he was part of the corporate world, much as I am, before he took a dive into the creative world of cartoons. Dilbert is a 
creation of genius!

RK Laxman is another hero. Bringing humor into socio-political issues is never easy. Oftentimes, the situation is so topical and sensitive that humor 
might render the issue flippant. Yet, Laxman’s cartoons evoke laughter, sympathy and that sense of ‘Oh yes! I know that feeling!”  To be able to 
connect with your audience on such a personal level, is brilliant.

What next for Arbit?
The Arbit Choudhury cartoons owe their popularity to the Internet and Social Media. Since inception, we adopted the online route to reach out to our 
global audience; through e-mail forwards, our website (http://www.arbitmba.com), mailing lists (http://groups.yahoo.com/group/arbit_mba), RSS 
feeds, SMS, Facebook and Twitter.

While we will continue to use these existing media, we are exploring the offline media as well. We are looking to get Arbit Choudhury series published 
in newspapers and other periodicals.

Going forward, I see Arbit appearing in multiple online and offline publications. I would love to publish a book, Arbit Choudhury and Management. We 
are also looking to launch a collection of Arbit merchandise. I believe that this series effectively communicates management concepts, while adding 
a touch of humor to corporate presentations.

What next for Shubham, the artist?
More Arbit Choudhury… more entertainment. There is so much more that I would like to explore with Arbit. Until date, I have been able to balance my 
profession and passion. I hope to be able to keep doing it in future too.
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Cognizant @ NITIE

’LITMUS,’ the annual IT conclave of NITIE, took place on August 
13, 2010. The highlight of the event was ‘Biz-Talk,’ a panel 
discussion on  “Leveraging India as a Consumer: The next big 
catalyst in the Indian IT growth story.” Mr. Anirvan Saha - Senior 
Manager, Cognizant Business Consulting, addressed this in the 
panel discussion.The audience gained considerable insights into 
the growing Indian IT industry, and its high potential to portray 
India as a consumer.

Road Ahead Workshop

Road Ahead is a two-hour workshop that Cognizant organizes for 
first year students, during their first few days at B-school. It seeks 
to provide the B-school graduates critical inputs on the 
ever-changing business dynamics of the IT Sector. It also provides 
them a glimpse into the various career opportunities available for 
them in the IT sector, and helps them adopt a calculated approach 
while charting their career in the IT sector.

This workshop was conducted by Cognizant’s consultants Samrat
Sen (IIMC), YP Ramprasad at (IIMK), Divya Singaravelu (Great
lakes), Milind M (SCM-HRD), Avinash Bhat (TAPMI) and Sriram
Iyer (IFMR).

Anirvan Saha @ NITIE

YP Ramprasad @ IIMK
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Knock!
Knock!
Who’s here?
Ok, here’s what you have to do; stare real hard at this morphed 
image and try to guess the genius hidden within. Send in your 
guesses to cognizantquarterly@cognizant.com. 
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